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How can a concrete cow improve awareness, maximise
branding, engage with the people of Milton Keynes and
raise money for local charities?

Love or hate them, Milton Keynes is synonymous with our
Concrete Cows.  Now it sounds like there are more on the way. 
Milton Keynes is set to be the home of 50 new concrete cows and
these cows will raise thousands for three local charities.

To mark the momentous occasion of the city turning
50 next year, 50 limited-edition, life-sized cows will be
available to purchase exclusively by the businesses of
Milton Keynes.  

Each cow will be delivered as a ‘blank canvas’, ready for the com-
pany to turn into works of art for everyone to enjoy. Once paint-
ed, wrapped or simply decorated (in your company’s branding if
that is your aim), the cows can be displayed at your company’s
premises. And all 50 cows will literally be paraded four times
throughout 2017 at different locations within Milton Keynes.  

These four events will provide unique, eye-catching and atten-
tion-grabbing occasions that will attract local media as well as the
people of Milton Keynes. The team at Cows on Parade have select-
ed three local charities to benefit from the programme: Milton
Keynes Community Foundation, MK Dons SET and Willen Hospice,
each of which will benefit in equal measure. 

Each cow will effectively be purchased for the cost of £7,000 +
VAT. For this you receive the cow itself and extensive local market-
ing and PR.  
Cows on Parade promise a host of other benefits too for

all sponsors. Visit www.cowsonparade.co.uk

CASH COW

Boosting your profile.  Increasing your awareness.  
Maximising local engagement.  
Raising funds for Charities in Milton Keynes!

Find out more at:
www.cowsonparade.co.uk
es@cowsonparade.co.uk
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Raising funds for Charities in Milton Keynes!
Maximising local engagement.  
Boosting your profile.  Increasing your awareness.  
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City is on the ‘moo-ve’ to
mark its 50th anniversary

PARTY leaders on Milton
Keynes Council have pledged
to put political differences
aside in order to deliver the
vision in the Milton Keynes
Futures 2050 Commission
report.
The council’s Labour leader

Cllr Pete Marland said: “This
is a critical moment in the his-
tory of Milton Keynes. Our
intention is to use the report as
the basis for engagement with
local people and for discus-
sions with government on a
new deal for Milton Keynes.”
Neighbouring authorities

including South Northamp-
tonshire, Central Bedfordshire
and Oxfordshire Councils will
play a part in delivering the
strategy, he added. 
Conservative group leader

Cllr Edith Bald said the report
is “hugely significant” for the
city and the wider region. She
added: “It is critical that all
three parties take on the chal-
lenge together to shape the
future of Milton Keynes. This
is not a discussion for party
politics; the issue is leadership
and collaboration.”
Liberal Democrat party

leader Cllr Douglas McCall
added: “We have to work
together on this. It is the future
for the city and all of its peo-
ple.” 
The commission has urged

the council to begin work on a
detailed delivery programme.
The report also advocates

establishing a locally con-
trolled development organisa-
tion to attract investment to
the city and to develop a non-
statutory strategy for 2050. 
SEMLEP chair Dr Ann

Limb said: “We fully support
this 2050 Milton Keynes strat-
egy and indeed see this as a
priority.”
Milton Keynes South MP

Iain Stewart was among the
audience at the report’s
launch. He praised the report
as “ambitious but pragmatic.”
He added: “After last year's

election I challenged the local
council and other bodies to
develop a clear set of values
that should govern our future
housing and infrastructure
developments, the importance
of Milton Keynes in the wider
economic context of the
Oxford- Cambridge arc. I am
pleased that they did so and I
look forward to working with
Milton Keynes Council and
government to develop a sensi-
ble way forward.”

AVID readers of this column may recall that
last year I opined that neither council leader
Peter Marland nor the current chief executive
nor her predecessor had a ‘vision’ for Milton
Keynes. It seemed that, stung by my constant
suggestion that someone, anyone, in power
needs to develop a ‘vision’  such as was held
by the original Development Corporation, a
Vision Commission was proposed. Perhaps to
save face it was hastily, and clumsily, dubbed
The MK Futures 2050 Commission.
Now its nine-member team has issued its

report. I went to its grand launch at the Open
University last month. Its key messages,
trumpeted somewhat in the style of a politi-
cian declaring that he loved both grandmoth-
ers and apple pies, are six very hard to hate
‘Big Projects’:
l Hub of the Cambridge-Milton Keynes-
Oxford Arc.
lMK:IT.
l Learning 2050. 
l Smart, shared, sustainable mobility.
l Renaissance:CMK. 
lMilton Keynes: Creative and cultured city.
These all have merit but there is nothing

very new about them. Milton Keynes has
been seen as a midway point between Oxford
and Cambridge for years, not least during the
days of Station X, Bletchley Park or the soon
to be restored Varsity Line rail link connect-
ing the two Beacons of Academe with the less
academically inspiring Milton Keynes. 
Project Two promotes a new university and

central campus modelled on, and cleverly
named after, the Massachusetts Institute of

Technology (MIT); hence MK:IT. It would be
very good for Milton Keynes and alongside
the Open University and Cranfield may pro-
vide a draw for technology start-ups. If built,
it really must be on the B4.4. site across
Witan Gate from Sainsbury’s and the:hub. 
Which brings us to more  hard to hate apple

pies. Learning 2050 suggests strong links
between schools and MK:IT. Custard or
cream with that?  
Smart, shared, sustainable mobility is more

contentious. Instead of saying we absolutely
must have a tram system and we absolutely
must have our electric buses going along
Midsummer Boulevard through the arch over
intu which was always intended for such use,
it beats around the bush with a word for every
alternative that either already exists or has
been planned for a while. Surely the
Commission realised that in order to make
omelettes, it must break eggs. 
Renaissance: CMK nods to the CMK

Alliance neighbourhood plan but although
the commission promotes heavy inward
investment into a revitalised, densified and
exciting 24-hour economy, it fails to see the
contradictions with its policy principles on
maintaining green spaces nor addresses
potential congestion, some of which we are
already seeing and which will increase at a
population of 400,000. Milton Keynes: The
creative and cultured city. More apple pie and
smiling grandmothers...
I applaud the efforts by the Commission

members. I applaud their research, dedication
and commitment. I am however saddened

that they believe that densification, demoli-
tion and infilling of failing estates and expan-
sion outside the city will fail to protect the
things we citizens hold most dear. 
At a discussion with commission members

I learned that they thought expansion was
good and inevitable because if we only build
homes for the children of those already here
we will fail to bring in investment and Milton
Keynes will stagnate. But I do not believe
they have considered the consequences of not
extending the cut-off grid roads, reducing
polycentrism in place of a standard ‘city cen-
tre magnet’ model and thinking that a few dri-
verless pods solve the major parking issues. 
However they have one surprise up their

collective sleeve: a new, locally controlled,
Milton Keynes Development Corporation. I
agree. Wholeheartedly. Just so long as it is
not the renamed Milton Keynes Development
Partnership, which so far has failed to effec-
tively use the huge land bank it controls in the
three years it has existed. 
Its ludicrous plan for a pair of skyscrapers

on Midsummer Boulevard is fine in principle
but with no effective transport solution will
simply create gridlock. To be Manhattan or
London requires an underground rail system,
trams or a monorail. Are we getting that?
Clearly not. What if we had a mayor? This
was asked of the commissioners whose
response was: “There are good and bad may-
ors. We might get a bad one.”
Not to worry, I am sure the council will

carry on blithely compromising in its time-
honoured make-do kind of way.  Cheerio.
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Projects have merit but there is nothing new

‘A critical moment in our 
history’ says council leader

Cllr Pete Marland

Meet&Eat
GASTRO

The Old 
Thatched Inn

Open 12 noon-11.00pm Food Served 
Mon-Fri 12 noon-2.30pm & 
6.00pm-9.30pm Sat 12 noon-9.30pm
Sun 12 noon-8.00pm

Main Street, Adstock, Buckinghamshire
Tel: 01296 712584
Email: enquiries@theoldthatchedinn.co.uk

HOTEL

Fine Wine Greene King Ales Delicious Food

The Bell Hotel & Inn
21 Bedford Street, Woburn
Telephone: 01525 290280
e-mail: 4316@greeneking.co.uk

FURZTON LAKE
Enjoy a cosy experience 

in olde worlde surroundings 
with a traditional beer garden

01908 520200
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