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THE PUBLIC believes the green estate
delivered by Milton Keynes
Development Corporation to Milton
Keynes Parks Trust some 21 years ago to
be inalienable. The recorded words by
those in authority were unequivocal.
Also the trust’s Memorandum and
Articles specifically quote “to promote,
manage and preserve in perpetuity the
parks for the benefit of the public.”
Recently I advised Urban Eden mem-

bers to visit the Parks Trust website
www.theparkstrust.com/development
and click on ‘Where are the potential
development sites the Parks Trust has
identified?’. “You will see the very many
green lungs of our city that the Parks
Trust has identified as land for disposal,”
I said. “You may conclude that the Parks
Trust is simply concerned about servic-
ing its £30 million debt recently secured
against its assets. You may also conclude
that this is the thin end of a very big
wedge and plain wrong.” 
In fairness, Urban Eden does not

object to the Trust redeveloping com-
mercial sites such as the Suffolk Punch
pub at Heelands. However, certain sites
such as paddocks and grid road corridors
must remain sacrosanct.  
Parks Trust chief executive David

Foster, has responded to my message to
Urban Eden’s membership. I quote
extracts of his reply and offer my analy-
sis of his comments:
David Foster “The website link you
have sent to your members is nothing
new; this information has been publicly
available on our website since last year
and is updated as appropriate.” 
TC This is true. But the people of Milton

Keynes were not alerted to this nor were
they invited to comment.
DF “The sites were submitted to the
council in January 2012, amount to less
than one per cent of our total land and
were selected following a careful review
to see what bits of our land did not work
particularly well as parkland or were of
relatively low value as open space, for
wildlife, or visually.”
TC The Parks Trust remit is not just
about parkland. It manages up to 5,000
acres of river valleys, woodlands, lake-
sides, parks and landscaped areas along-
side the main roads - about 25pc of the
new city area. So 1pc is 50 acres, worth
more than £50 million for housing. Just
1pc seems so, so reasonable. But then,
will it be 3pc next time, then 5pc…?
DF “We have been clear in all our state-
ments that the sites are areas of land that
we feel may have some potential for
development and we are committed to
working with Milton Keynes Council,
parish councils and local communities to
investigate what form of development, if
any, may be appropriate.” 
TC If it is not up for disposal, why list
it? I accept that significant change of use
may be achieved without actual disposal
but the end result is the same.  
DF “It is untrue to say that the Trust is
simply concerned about servicing its £30
million debt. The borrowings we have
are secured against commercial proper-
ty we have bought using the loan. The
rent from the properties more than cov-
ers the interest on the loan. The loan is at
a fixed interest rate and the rents are
mostly subject to RPI increases.” 
TC To my mind, this indicates that the

Parks Trust does not need the money
from the proposed land sales or develop-
ments. But Mr Foster adds: “There are a
number of reasons we put the sites for-
ward.  For some sites the main reason is
to help us achieve our goal of making the
Trust financially sustainable.” 
To my mind, he is now saying that the

Parks Trust does need the money.  
DF “Our fund is not immune to global
financial pressures and the forecast of
what lump sum is needed to be invested
to pay for future liabilities has increased
significantly in recent years. In order to
be financially robust... we estimate we
need an asset base of around £120 mil-
lion and we currently have £85 million.  
“Milton Keynes needs a sound and

secure Parks Trust - after all, we look
after 25pc of the new city area and have
to be totally self-financing. Raising more
income from our day-to-day operations;
gearing our commercial property portfo-
lio; reviewing our green estate land so
as to explore possibilities for develop-
ment are three ways to make the Trust
financially sustainable for the long term. 
“In doing so we are acting responsibly

and in the best long-term interests of the
whole of Milton Keynes.”  
TC Again the suggestion that without
disposing of precious trust land the Trust
is not sustainable. It is the afore-men-
tioned wedge… and this is the thin end. 
DF “Some sites are proposed so that we
can improve the park amenities and
attractions in that area...”
TC I do not recall improving attractions
being part of the Parks Trust’s remit. In
July it acquired, for an undisclosed sum,
the Whitecap Leisure businesses includ-

ing the wakeboarding venture at Willen
Lake. These will now be run by the same
Parks Trust that lost its shirt on an ill-
fated meat retailing venture. 
DF “…Others are proposed to bring into
productive use an underused bit of land
(that was never intended to be part of the
parkland network) left over after the
main development.” 
TC I do not like this idea of “left over” -
what was left over and intended to be
developed stayed with the development
corporation and was acquired in January
by Milton Keynes Council from the
Homes & Communities Agency.  
DF “We know the idea of development
on some sites is not popular with people
living nearby and that is why we wrote
last year to all the parish councils to
inform them of the sites we had identified
in their area and offered to meet with
them. Some of these discussions have
resulted in sites being withdrawn.”
TC The green estate is everyone’s busi-
ness. We all have a stake in it. Why not
ask us, the people of Milton Keynes; its
residents, visitors and workers?
DF “As for this being the thin end of the
wedge, this is more scaremongering.” 
TC I am proud to be scaremongering if
it wakes people up to the threat at our
gate. Otherwise it will be a little bit here,
a little bit there, and hey presto, every-
thing except contiguous parkland will be
gone.
DF “Our remit is to maintain the parks and
landscapes in Milton Keynes for ever.”
TC So do it.  
DF “We have a presumption against
development of our green estate.” 
TC So don’t do it.

DF “We have pledged there will be no
net loss of parkland.” 
TC If the people of Manhattan were told
that Central Park was to be developed
“but don’t worry we’ve bought an equiv-
alent parcel of land in Poughkeepsie”,
would they accept it? It is the equivalent
of what is being suggested here.  
DF “We have acquired more parkland
each year and will continue to do so. Along
the way we may want to develop a few care-
fully chosen sites over the next ten years to
make the Trust financially viable…” 
TC Once again, an indication that the
Parks Trust is not viable without devel-
oping the very land it is supposed to pro-
tect. It is worrying because the figures
with which they are playing are so big.
Any mistake will be a very big mistake. 
DF “…but this is all designed to make
the Trust stronger and enable us to fulfil
our mission.” 
TC I do not believe there is any invest-
ment safer than land. In its Trustees
Report and Financial Statements for
2012/13, the Parks Trust states:
“Another element of our strategy is to
bring forward some limited development
on a few areas of our green estate that we
do not consider to be an integral part of
the parks system or that are not highly
valued by the public.” 
But how do they know that we, the

public, don’t highly value them?  
The idea for a Parks Trust was and

remains a brilliant one and I for one am
not prepared to stand by while it breaks
its bond of trust with the public. It is time
for a properly constituted public debate.
I trust the Parks Trust will take notice.
Cheerio. 

clubRed club Red is the fastest growing area in the stadium with access to the Ballroom
and bars with seats on the half way line directly behind the dug-outs. It offers
Premiership hospitality at a fraction of the cost of a Premiership season ticket.

club Red Pricing Grid 
Price Seasonal
per month* price

Adult £45 £540
Over 65 £33 £396
Under 21 £33 £396
Under 18 £21 £252
Under 7 £5 £60
Unisix £9 £108
*Prices based on 12 monthly payments.

club GoldMembers enjoy:
• a light snack pre-match, a complimentary programme,

teamsheet at all league games, and half-time tea and coffee.

• admission to Cup games and friendly matches meaning
members enjoyed eight free games in 2012-13 as part of
their package.

Our premium matchday hospitality offers a fabulous three course pre-match meal in the pitchside restaurant with premier
seats on the Directors’ Balcony. A seasonal package costs £1598 ex VAT per seat.

A private club situated on Level 2 of the West Stand, adjacent to the pitchside bar with the best seats in the house on
the Directors’ Balcony.  

club Black offers the ultimate in private hospitality with executive boxes for ten people situated on both Levels 3 and 4
of the West Stand. Boxes are available for the season for less than £44 per head ex VAT – £10,000 ex VAT for the season.

club Platinum offers:
• the opportunity to reserve from two to ten seats.
• a splendid three course meal for all 23 home Football League

matches.
• seats on the Directors’ Balcony for cup matches as well as

League games.
• a listing in the programme

• the stylish surroundings of the pitchside bar with one
complimentary parking space for every four packages
purchased. 

• programmes and teamsheets are included along with
licensed betting facilities.

• networking events throughout the season.

Your box includes:
• ten reserved luxury padded seats in front of each Executive

Box and access to all 23 home npower Football League
games, home cup and selected home friendly matches. 

• three car parking spaces
• advertising board and company logo featured in our matchday

programme, on the big screen and on a small board in front of
each box.

• hostess drinks service with half-time complimentary tea /
coffee / biscuits. 

• a 40" large screen TV, complimentary programmes and
teamsheets.

• seasonal and match by match food options at extra cost
• hostess service and the best view of the game.

Right from the time you enter club Red
via the VIP entrance at the hotel reception
you will experience a premier matchday
out at MK Dons. Doors open early, so you
can watch the early televised live Sky or
ESPN match on our big screens. You can
enjoy an optional roast dinner, maybe
fish and chips or just a bar snack. 
All members receive a teamsheet, tea
and coffee at half-time and can enjoy
licensed betting facilities. After the final

whistle the Man of the Match
presentation takes place with another
live televised match shown on Saturdays
on our big screen.
club Red members can take advantage of
the monthly interest free easy payment
plan with adult prices starting at just £45
per month over 12 months; Concession
at £33 per month for Over 65s; Under 21s
at £33 per month; Under 18s £21 per
month and £5 per month for Under 7s.

Call 01908 622884 to
reserve your box for the
2013-14 season.

Reserve now by calling
01908 622884.

Prices start from £64 per month (£768 for the season) – reserve now on 01908 622884.

clubGold

clubPlatinum

clubBlack

Best seats
in the house!

Time for debate on our city’s green estate

www.urbaneden.org
www.vervepr.co.uk 

e: t.chalmers@vervepr.co.uk
Tel: 01908 275271 

Chalmers
Theo Chalmers is managing

director of Verve Public
Relations and chair of

Urban Eden.
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